
Google Confidential and Proprietary

Your Business Identity on Google
The value of building an online identity across Google 



Google offers paid and unpaid products for businesses to build 
an online identity   

Paid Media 
via Google

Owned Media
via Google

Earned Media
 via Google Social Property

AdWords

AdWords Express

Business info on Search

Verified G+ Page

YouTube comments and 
user generated videos 

G+/Local Social Actions 
(+1s, Shares, Followers, 
Posts, Photos, Videos, 

Reviews, Check-Ins)

Blog Comments

Business info on Maps

YouTube Channel

Blog on Blogger



What do businesses want? 

Be found when people are searching for their products or 
services 

Stand out among their competitors and convince people to 
engage with their store

Engage with customers to grow loyalty and retention 



● Google ads 
● Google local search  
● Google Maps results visibility 

● Knowledge card visibility
● Reviews on your business 
● Business photos

● Followers
● Posts 
● Respond to reviews
● +1s 

Google’s paid and unpaid products work together the help give 
business’s what they want out of their online marketing  

Stand out

Engage

Be found

If some of these 
products are not 

familiar, no worries! 
We’ll be covering 

these throughout the 
presentation.



BE FOUND 



How do people discover 
brands online?
 

54%
SEARCH

 Source: “How Consumers Found Websites in 2012”, Forrester Research, 19 July 2013, http://www.forrester.
com/How+Consumers+Found+Websites+In+2012/fulltext/-/E-RES92661 

32%
SOCIAL

 



Your G+ page is your business identity across Google

Content from your G+ page 
is used across all Google 

properties, so your 
business identity is 

consistent whether people 
are looking for you on 

Search, Maps, Google+, or 
mobile devices.



Advertising can complement by increasing the real estate 
a brand owns on Google 

Running an ad on 
Google can increase 

your business’s 
presence and reach on 

Google. 



1. Get a G+ page for your business
2. Advertise on Google to increase reach and real estate 
coverage 

Build awareness of your business 

Overview



STAND OUT 



72% 
of consumers trust 
online reviews as 
much as personal 
recommendations

67% 
of business have an 

online social 
presence

Source: Local Consumer Review 2012, Search Engine Land; Market Force, May 2012, http:
//www.marketforce.com/press-releases/item/research-social-media-influence/  



Burberry announces 
their new line of 
sunglasses in a 
Google+ post

Reviews from your customers help your business stand out 
among your competitors 

To increase number of 
reviews for your business: 

1. Remind customers to leave 
feedback on Google. 

2. Become an active presence 
on Google and respond to 
reviews.

3. Make sure your business 
listing is verified. 



Business 
photos and 
information 
help 
Dandelion 
Chocolate 
stand out in 
search results

Knowledge card provides a richer business identity  



Deep dive: Knowledge panel in Google search 

Knowledge Card 

● Where: Right panel of Google search results 
● When: A user searches for a business by 

name and Google can easily map to a single 
business 

● How: Pulls from G+ page and Maps listing 
(if business is local) 

Tip for business: Optimize your G+ page with 
photos and business information you want 

displayed. 

● Where: Above Google search results
● When: User searches for an eligible local 

business category (i.e. “restaurant”, “music 
venue”)

● How: Pulls from G+ page and Maps listing 

Tip for business: Optimize your G+ page with 
photos and business information you want 

displayed. 

Map in Search 

● Where: Right panel of Google 
search results 

● When: User searches for an 
eligible local business 
category (i.e. “restaurant”, 
“music venue”)

● How: Pulls from Google Maps 

Tip for business: If business is 
already on Maps, verify to gain 

ownership. If business is not on 
Maps, create a listing through 

Google Places and verify it, to show 
on Maps. 

Knowledge Carousel 



1. Optimize your G+ page
2. Upload photos of your business to create a richer identity
3. Encourage customers to review your business on Google

Influence consideration by standing out

Overview



ENGAGE TO DRIVE SALES 



Online business identity matters
 

78%
of small businesses now get at 

least a 25% of their new 
customers via social media

Source:  The Shift in Small Business Behavior: 90 Percent Networking Online; Manta..com, September 2012 http://blog.
manta.com/news/the-shift-in-small-business-behavior-90-percent-networking-online



 

Create an online community of followers to your business 
 

Keep track of your 
followers. You have 
control over who 
sees your posts.

“Follow” button 
creates an easy way 
for your advocates to 
subscribe to your 
business

Engage with your 
customers through 
posts and activities. 



Engagement from the G+ page is also surfaced in Google search, 
thereby increasing your free real estate on Google 
 



1. Communicate and engage with your online community through posts
2. Posts show in Google search, further increasing your engagement. 

Drive sales through engaging customers

Overview



■ Claim/Create Google+ Page
■ Verify the Google+ Page 
■ Complete business profile information in 

Google Places for the Google+ page
■ Upload photos of your business
■ Encourage customers to review your business
■ Engage at least once a week through posts
■ Grow your followers and your online identity

Local business checklist 


