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CANADIANS ARE SEARCHING FOR ENERGY INFO

Google search growth for energy information.

“PIPELINE SAFETY” 1 183"

of energy search queries
come from mobile devices.

“OIL SANDS JOBS" t127*

Source Google internal data, Canada, year-over-year growth, Q2 2013. : Source Google internal data, Canada, Q2 2013.

CANADIANS ARE BROWSING CANADIANS ARE WATCHING VIDEO

of Canadian environmental enthusiasts report getting

their news online. : videos on YouTube related to

Oil, Gas and Pipelines.

Source Google Consumer Surveys, July 22 - 25, 2013, based on 120
online responses, Canadian adult internet population.

: Source YouTube.ca, Video results, September 2013.
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Source comScore, Media Metrix, Canada, July 2013. . Source comScore, Video Metrix Media Trend, Canada, July 2013.

think with Go gle thinkwithgoogle.com



