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• 50 years 
ago… 



• Today… 



Web = Life 



We are all consuming 
and creating… 

Billion 
searches 
per month 
in Canada 

4.8 Hours 
of video 
uploaded per 
minute 

72 
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Canadians are digitally 
world class… 

Google Confidential 

% broadband 
penetration 

Hours per week online 

Searches per 
month 

80% 

17.2 

4.8B 17.8B 

13.4 

69% 



	
  

	
  
	
  

online	
  Canadians	
  
watching	
  video	
  91%	
  

of	
  Canadian	
  
households	
  have	
  
internet	
  access	
  80%	
  

online	
  Canadians	
  own	
  
a	
  smartphone	
  54%	
  

average	
  videos	
  per	
  
viewer/month	
  316	
  

searches	
  per	
  
month	
  in	
  Canada	
  4.8B	
  

access	
  the	
  internet	
  
on	
  their	
  phone	
  at	
  
least	
  once	
  per	
  day	
  56%	
  

Canadians,	
  Digitally	
  World	
  Class	
  

Source:	
  1.	
  Ipsos	
  Canadian	
  Inter@c,ve	
  Reid	
  Report,	
  issue	
  3	
  2011.	
  	
  	
  	
  2.	
  comScore	
  VideoMetrix,	
  April	
  2012	
  	
  	
  3.	
  JD	
  Power	
  &	
  Associates	
  May	
  2012	
  	
  	
  4	
  &	
  5.	
  comScore	
  Qsearch	
  
May	
  2012	
  	
  6.	
  Google	
  Study	
  Our	
  Mobile	
  Planet:	
  Canada,	
  Understanding	
  the	
  Mobile	
  Consumer,	
  Ipsos	
  OTX	
  MediaCT	
  May	
  2012	
  
	
  



Canadians	
  online	
  
have	
  broadband	
  	
  
connec,ons	
  
	
  

80%	
  
	
  

	
  

	
  
	
  

use	
  online	
  videos	
  
more	
  than	
  they	
  did	
  
last	
  year	
  
	
  

44%	
  
	
  

of	
  internet	
  users	
  go	
  
online	
  for	
  product	
  
informa,on	
  

93%	
  
	
  

per	
  week	
  online,	
  
among	
  highest	
  in	
  
the	
  world	
  

17	
  hrs	
  

would	
  give	
  up	
  TV	
  
before	
  their	
  
smartphone	
  
	
  

25%	
  
	
  

have	
  a	
  profile	
  on	
  
a	
  social	
  network	
  
	
  

64%	
  
	
  

The	
  Canadian	
  Digital	
  Audience	
  

Source:	
  1.	
  Ipsos	
  Canadian	
  Inter@c,ve	
  Reid	
  Report,	
  issue	
  3	
  2011.	
  	
  	
  	
  2.	
  BBM Analytics, RTS Spring 2011, comScore 3-month Avg Q2-2011. Commissioned by Television Bureau of Canada3.	
  
Fleishman-­‐Hillard	
  2012	
  Digital	
  Influence	
  Index:	
  Understanding	
  the	
  Role	
  of	
  Internet	
  in	
  the	
  Lives	
  of	
  Consumers	
  conducted	
  by	
  Harris	
  Interac,ve,	
  Jan	
  31,	
  2012	
  4.	
  	
  Canada	
  Video	
  Study,	
  Google/Ipsos	
  OTX,	
  March	
  2012.	
  	
  5.	
  
Google	
  Study	
  Our	
  Mobile	
  Planet:	
  Canada,	
  Understanding	
  the	
  Mobile	
  Consumer,	
  Ipsos	
  OTX	
  MediaCT	
  May	
  2012	
  	
  6.	
  eMarketer	
  Canada's	
  Social	
  Scene,	
  March	
  2012	
  



Yet, Canadian marketers are 
not keeping pace 

28% 
of time 

21% 
of spend 

1% 
of time 

6% 
of spend 

4% 
of time 

20% 
of spend 

Internet Magazine Newspaper 
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Media Time: BBM Analytics for Television Bureau of Canada. Adults 18+ 
RTS Survey. http://www.tvb.ca/pages/RTS2011_htm 
Ad Spending:  ZenithOptimedia, July 2011; provided by Starcom 
MediaVest Group, July 2011 
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Let’s	
  Take	
  Advantage	
  of	
  the	
  	
  
Online	
  Opportunity	
  with	
  Google	
  


