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Creating
Effective Search
Ad Campaigns:

Based on Google's official guide to optimizing ads and
messaging on Google Search

www.mrkt360.com




Boost the
effectiveness

of your Search
campaigns

with Google's responsive search ads. Learn how to
harness the power of Google Al to deliver
personalized, relevant ads that drive conversions
and connect with customers at the right moment.
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3 Key Strategies to Boost
Search Ad Performance

Upgrade ad Visualize your Establish your
strength business brand

Implement at least Add at least 4 unique
onhe responsive image assets to
search ad with 'Good' showcase relevant

Include your business
logo and name in
Search ads to increase

or 'Excellent' Ad pl:oducts apd | conversions by 8% on
Strength — ad services, making it average, without
| group. This ca.n easier for cu§tomers to impacting cost per
INnCrease conversions engage with your CORVersion.
by 12% on average. Search ads.
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Focus on User Benefits: Craft genuine, compelling
ad copy highlighting how your product/service
solves users' problems.

Align Messaging with Keywords: Ensure headline
and description messaging matches search
queries to boost relevance.

Use Specific Calls to Action: Avoid generic
language to maintain user engagement.
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Check Ad Strength: Gain insights into ad
performance potential and identify areas for

improvement.

Analyze Campaign Asset Reporting: Understand
which assets resonate best with your customers.
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Craft Device-Agnostic Ad Text: Craft ad messaging
that is concise, clear, and consistent across
desktop, tablet, and mobile devices.

Optimize Headline Length: Experiment with
varied headline lengths to effectively
commuhnicate your message and engage diverse
customer segments.
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#2 Develop Brand

@ Utilize Automatically Created Assets: Leverage

automatically generated headlines and
descriptions to enhance ad relevance, save time,
and improve campaign performance.
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# 3 Configure Your Ads

Maximize Ad Variations: Add as many unique
headlines and descriptions as possible to enable
the system to assemble a wider range of ad
combinations.

Streamline Ad Management: Utilize keyword
insertion and ad customizers to tailor messages
to user searches while reducing management

overhead.
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H3 Conflgure Your Ads
for C , S ——

Optimize Ad Delivery: Pair responsive search ads
with Smart Bidding and broad match keywords
to show relevant messages to the right people
and automatically set optimal bids.




# 4 Utlllze
s for Better Results

Maximize Ad Impact: Enable all relevant asset
types to make your ads more helpful and engaging
to users, aligning with your marketing objectives.

£ Optimize Asset Quality: Ensure assets are high-
guality to increase chances of display, as selection is
based on factors like performance, user context,
and available space.
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# 5 Refine Your A

Test and Iterate: Utilize ad variations to test and

refine creative messages, gaining insights into
user preferences.

Measure Impact: Evaluate ad success based on
incremental impressions, clicks, and conversions
at the ad group and campaign levels.
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Ensure

Real-Time Notifications: Receive alerts
about potential issues affecting
campaign performance based on your
settings.

Campaign Construction Checklist: Use
the navigation menu to track progress,
identify and resolve issues with
targeting, bidding, budget, and other
settings.




Need expert
help with your
Google Ads?

Connect with us!
h  sales@mrkt360.com

o 1 Saramia Crescent 2nd Floor,
Concord, ON L4K 356

. +1416-477-0587

@ www.mrkt360.com
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Resources

https://support.google.com/google-
ads/answer/6167122

https:;//mrkt360.com/google-ads-
management/
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