DYNAMIC TEXT
REPLACEMENT
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DYNAMIC TEXT In today's competitive digital landscape,
REPLACEM ENT personalizing content experience is crucial for

converting visitors into customers.
(DTR)



Dynamic text replacement or DTR is a method of
customizing the content of your landing pages
according to the search terms or other variables
that your visitors enter or select before landing

on your page.

For instance, a travel agency can use dynamic text
replacement to show the name of the destination
that a visitor searched for in the headline,

subheadings, and body text.
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BENEFITS
OF DTR

IMPROVED SEARCH
ENGINE OPTIMIZATION

(SEO)

Matching landing page
content with keywords
iImproves quality score and
ranking, boosting visibility
and driving organic traffic.

REDUCED BOUNCE
RATES

Minimizing the mismatch
between visitor
expectations and landing
page content keeps visitors
engaged, decreasing
bounce rates.

INCREASED
RELEVANCE AND
CREDIBILITY

Tailoring content to
individual users establishes
credibility and trust,
iIncreasing the likelihood of
conversion.

BOOSTED
CONVERSION RATES

Presenting visitors with
relevant, personalized
content increases the
likelihood of conversion,
streamlining the decision-
making process.
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HOW DOES 1. URL VARIABLES

URL variables extract text from the URL, enabling

IT Wo R K? personalized content based on:

e Search terms

DTR utilizes various variables to * Betenfing pages

tailor content to individual users. e Campaign parameters (e.g., utm_source,

utm_medium)

These variables can be categorized
into three main types: Example: A travel website uses URL variables to

display the searched destination on the landing

page.



HOW DOES
IT WORK?

2. CUSTOM VARIABLES

Custom variables leverage predefined visitor data

from platforms, including:
e Geographic location (country, region, city)
e Device type (desktop, mobile, tablet)
e Operating system (Windows, iOS, Android)
e Browser type (Chrome, Safari, Firefox)

Example: An e-commerce site uses custom
variables to offer location-specific promotions.



3. ON-PAGE VARIABLES
On-page variables extract data from web pages,
allowing personalized content based on:

e Page title

e Meta descriptions

e Product categories

e User behavior (e.g., time spent on-page)

Example: A blog uses on-page variables to
IT Wo R Kl, recommend related articles based on reader
|

engagement.

By leveraging these variable types, dynamic text replacement creates highly personalized
experiences that drive engagement and conversion.



EXPERT INSIGHTS

"Personalization boosts engagement and

conversions.” -Yurii Martynov

"‘Dynamic text replacement automates targeting
diverse audience segments.” -Rishabh Mishra

"Use dynamic text replacement to reduce friction
and confusion.” -Shraddha Honde




IMPLEMENTING
DTR

To use dynamic text replacement, utilize
landing page platforms like Unbounce,
Instapage, or Leadpages.

Set up rules or conditions based on URL/query
parameters, such as utm_source, utm_medium,
or utm_campaign.

() unbounce

I[JInstapage

< Leadpages



TIPS FOR EFFECTIVE DTR

ENSURE CONSISTENCY
AND COHERENCE

Dynamic text should match the tone, style,
and branding of your landing page. Avoid
grammatical or logical errors that can

undermine credibility.

USE DYNAMIC TEXT
REPLACEMENT SPARINGLY

Avoid over-personalization, which can
come across as intrusive or creepy.
Focus on key elements like headlines,

subheadings, and calls-to-action.
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TIPS FOR EFFECTIVE DTR

COMPLEMENT CORE MESSAGE
WITH DYNAMIC TEXT

Dynamic text should enhance, not
replace, your core message.
Ensure the core message remains clear
and compelling without dynamic text.

TEST AND OPTIMIZE
PERFORMANCE

Continuously monitor key performance
indicators (KPls) like conversion rates and
engagement metrics.




MEASURING

SUCCESS
WITH DTR

To evaluate the effectiveness of dynamic
text replacement, track these key
performance indicators (KPls):

CONVERSION RATES

Measure the percentage of visitors who complete
desired actions (e.g., form submissions, purchases).
Compare conversion rates with and without dynamic
text replacement.

ENGAGEMENT METRICS
Track:

e Time spent on-page

e Bounce rates

e Pages per session
e Click-through rates (CTRs)

These metrics indicate whether dynamic text

replacement resonates with visitors.



CLICK-THROUGH RATES (CTRS)

Measure CTRs on dynamic text elements, such as:
e Calls-to-action (CTAs)
e Buttons

MEASURING

SUCCESS
WITH DTR Higher CTRs indicate effective dynamic text

placement.

e Links



DYNAMIC TEXT REPLACEMENT

optimizes landing pages by delivering personalized
experiences, enhancing relevance, and boosting conversions.

By leveraging dynamic text replacement, businesses can drive
revenue growth, improve campaign effectiveness, and stay
ahead in the competitive digital landscape.



Need expert help
with DTR for your

landing pages?

Connect with us.
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Resources

https://mrkt360.com/dtr-landing-pages/

https://www.linkedin.com/advice/O/how-can-
you-use-dynamic-text-replacement-optimize-
your-ibige

https://documentation.unbounce.com/hc/en-
us/articles/203661004-Working-with-Dynamic-
Text-Replacement-in-Classic-Builder

https://www.omniconvert.com/blog/how-to-use-
dynamic-text-replacement-to-increase-
conversion-rate/




