SOCIAL MEDIA
MARKETING
IN THE Al ERA

Alis transformlng how people connect and consume 7%
content online. Every platform is racing to |thegrate Al, ~ ,-
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Al trends reshaping social media:

m Al Content Boom & Fatigue : Al tools create fast content but
also generic posts. Blending Al speed with human creativity
keeps content authentic.

Al Search & Fact-Checking : In-platform Al search boosts
engagement but can spread inaccuracies. Brands must monitor
and address misinformation quickly.

Al Personas : Digital influencers act as 24/7 brand ambassadors.
With the right strategy, they enhance identity at scale.
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How businesses can use Al:

m Blend Al + human creativity.
Use Al chatbots with human support.
Optimize for GEO & AEO to increase reach.
Improve ad performance with stronger inputs.

Use predictive analytics for planning.
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Al evolves fast. A skilled digital marketing firm like Mrkt360
helps brands stay ahead with data-driven, creative
and technology-powered growth.
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