UNDERSTANDING THE
RELATIONSHIP BETWEEN
WEBSITE DESIGN & SEO

Many businesses still treat web design and SEO separately,
but they work best together. A visually appealing website
alone won't rank well, and a technically optimized site won't
succeed if the user experience is poor.

Modern SEO considers user experience alongside keywords and
backlinks, including usability, mobile responsiveness, page speed,
site structure, and content accessibility.

Slow loading, confusing navigation, poor mobile layouts, and
oversized images hurt engagement, crawlability, indexing, and
search rankings.

Responsive, mobile-friendly websites are essential as most traffic
comes from mobile devices. A smooth mobile experience improves
usability, conversions, and SEO.

Clear navigation, internal linking, and logical site structure help
users find information and enable search engines to crawl and
understand content more efficiently.

Page speed directly impacts user experience, engagement,
conversions, and rankings. Optimizing images, code, scripts,
and hosting should be part of website development.

Google's Core Web Vitals measure loading speed, responsiveness,
and visual stability, making technical performance a key ranking
factor.

Poor design can negatively affect SEO through higher bounce
rates, reduced trust, weak mobile usability, cluttered layouts,
and difficult navigation.

The best-performing websites integrate content strategy, UX,
responsive design, technical optimization, page speed, and SEO
from the beginning rather than treating them as separate efforts.

Ultimately, websites that are fast, intuitive, mobile-friendly, and
easy to navigate deliver better user experiences, stronger search
visibility, and long-term business growth.

MRKT360 helps businesses build SEO-friendly websites by
combining web design, development, technical performance,
Al-driven strategies, and search optimization into a unified
digital growth strategy.
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