What to Look for
When Choosing an SEO
Agency in Canada

Choosing the right SEO agency in Canada is a strategic
decision that can shape how a brand is discovered,
trusted, and chosen in competitive markets.

SEO drives

business value: |
It aligns websites with user intent, Z

attracts qualified demand, supports

customers throughout the buyer

journey, and builds long-term visibility =
eyond short-term advertising.

expertise:

Look for agencies that connect
SEO with brand positioning,
customer experience, content,
conversions, and revenue
goals rather than focusing only
on rankings.

.
Prioritize transparency:
A strong agency should explain technical
priorities such as crawlability, indexation,
internal linking, and site speed, while clearly
outlining 30-90-day plans, deliverables, and
measurable outcomes.
\. J
:
Measure real
outcomes:.
Reporting should connect SEO efforts
to qualified leads, calls, and sales.
Businesses should retain ownership of
Search Console, analytics, and content
assets.
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Structured, clear, evidence-based content ~ 211
can improve visibility across Google features ¢ ) I a
and Al platforms such as Gemini and Copilot J I A7 :
by making expertise easier to interpret. Sopsot
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Understand the

Canadian market:
Effective SEO accounts for regional search
behavior, local competition, bilingual and
multicultural audiences, Google Business
Profile signals, reviews, citations, proximity,
and genuine location pages.

Support multi-market growth:

International experience helps Canadian
brands maintain consistent messaging
while adapting content, site structure,
language targeting, and technical SEO to
different markets.

Evaluate value,
not cost:

Sustainable SEO should align investment
with business objectives, improve lead

i quality, reduce paid-channel dependency,
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and build long-term digital resilience.

Local SEO influences

decisions:

Location-based searches increasingly
reflect high intent, making visibility
at the right moment critical to being
contacted, compared, and selected.

Integrate SEO with

broader marketing:

Mrkt360’'s experience across Canadian
and international markets shows that
SEO performs more effectively when
integrated with content, paid media,
and brand signals rather than treated

\ as an isolated function. v
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0 Focus on people, not algorithms:
SEO strategies built around clarity, usefulness,
relevance, and real user outcomes are more likely
to remain effective as search continues to evolve.
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