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Behind the numbers.
YouTube Analytics

YouTube Size and Scope.

. #1 online video site.

. #2 largest search engine (behind Google).

. #3 largest site.

. 4 billion + video streams per day.

. 60 hours of video uploaded every minute.

. 70% of YouTube’s traffic comes from outside the US.

. 72%* of US online population watch a YouTube video at least
once per week.

. 52%** of people took action as result of watching a video online.
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*Source: Internal Google Data. Last updated: July 2012. **Sources: Trendstream and research firm Lightspeed, 2009; SNL Kagan, "Economics of Internet Media,”
provided to eMarketer, May 21, 2009; Nielsen, 2009; "Online Video Advertisers, Content and Consumer Behavior," Online Publishers.



Behind the numbers.
YouTube Analytics

What Is YouTube Analytics?

YouTube Analytics is a reporting tool that
shows you who is engaging with your
business videos and channels.

+ =
« I
v
MRIKT360
O - @ @ @ °
What? Benefits What it How? Conclusion

shows



Behind the numbers.
YouTube Analytics

Benefits of using
YouTube Analytics.

. Discover your story Analyze how your videos perform with detailed,
easy to read, data and statistics.

. Build your audienceTrack viewer trends and compare views over
time.
. Identify traffic sourcesLearn where your traffic is coming from so

you can analyze it in detail.

. Deepen engagementFind out which of your videos are driving
subscribers.
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Behind the numbers.
YouTube Analytics

What YouTube Analytics tells you.

. Audience retention.
. Views and viewers.
. Video rankings.

. Ratings.

. Favorites.

. Comments.

. Sharing.
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Overview

Content

Location Date range

Search for videos

Channel: advertise

Last 30 days (Oct 17, 2011 — Nov 15, 2011)

Performance
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mATO 237428 Mfw 318
: (£ - SRS

Engagement
\ g T |
17 7 2 150
Lkea Daikes Comments snares Fovortes dded Daikes
Top 10 videos  towsn at vetens
Vidoo Views & ‘Subscrbers net change
1. Wolcome 1o the World of YouTube 89237 38
2. BeRelevant YouTube Promoted Videos 64845 2
3. People Buld Brands on YouTube 18,028 6
4. Growth Homones: Zagg Inc. and YouTube 6962 ]
5. Good Company: YouTube Video Ads and C. 5958 4
6. HGTV YouTube Case Study 3303 1
7. YouTube Pianning Campaigns - Overview 3260 5
8. Watch your business grow: YouTube video 3,188 2
9. YouTube Track Overview 2,704 1
10. Good News: Curent Events and Video Tar 2626 1

Discovery

Top playback locations:
Ermbeddos player or ommer webstos

Top traffic sources
Mooido apps and orect traffic.
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Behind the numbers.
YouTube Analytics

What you can do.

. Track current and past viewer trends.
. Discover surprising new segments.
. Identify traffic sources.

. Track audience retention.
. Discover videos that drive engagement.

. Analyze your social currency.
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Behind the numbers.
YouTube Analytics

Track current and past viewer trends.

Establish comparison points for future video analysis.

Overview Overview » Demographics 4 Downlead mpart
= Views roports Coniant Location et range
Views Search for videos Q Search for locations Q Lant 30 days. * || il
Demographics
o Channel: advertise
Traffic sources Last 30 days (Oct 17, 2011 = Nov 15, 2011)

: ke 100.0% 74.2% 25.8% e Overall demographic breakout
o for a channel or video.

SR " I—'—.‘I-I—l‘ . —=o Male/female breakout by age.
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Behind the numbers.
YouTube Analytics

Discover surprising new segments.

Know your audience and where they watch video.

Overview Overview » Views Download report
lews reports Content Locason Daste range
Views Searc Q ioc Q|  Lestdodes L
Demographics
VRO iooeto Channel: advertise
Traffic sources ast 30 days (Oct 17, 2011
Audience retention e views for this o a4
Engagement roports Vi ‘
Subscribors 237,426
Uikes and disikes
Favorites Linechant | Map Compare metric Dally ~ . .
——— +————e Compare views and unique
Sharing W Views 1 Unique viewsrs

o R e S viewers over any time period.

[ | crogan one } e Analyze views by video,
B — = geography and date.
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ldentify traffic sources.

Behind the numbers.
YouTube Analytics

Optimize marketing strategy around your traffic sources.

Overview

- Views reports
Views.
Demographics
Playback locations
Traffic sources

Audience retention

= Engagsment reports
Subscribers
Likes and disikas
Favorites
Comments
Sharing

Annotations

Overview » Traffic sources + Downlaad report

Content Location Date range.
Q Search for locations '@ Last 30 days -

Channel: advertise
a5t 30 days (Oct 17, 2011 = Nov 15, 2011

Mobie spps and direet (2
traffic

— :
237,426 ZLEA | e | 174,617

Dally =

& Trafic sourcs 7/ Views 4 % of total views

# ® unknawn sources - embeddedp.., (7 158,920 B6.9%

& ™ YouTube suggested video 7 30,696 129%

® = YouTube Seatsres 35826

& ® Unknawn sources - mobile apps ... (7 15,687 6%
v Eoisis
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Behind the numbers.
YouTube Analytics

Track audience retention.

Maintain consistent video engagement.

Overview Audience retention

Viess So Stk Fashon and Video Marketing © Rl

Damogragtics

e Video: So Stylish: Fashion and Video Marketing

raffic sources.

...........

= e View audience retention

~ Engagement reports Below average Below average .

Subscribers

2 and disikoz

55555

e Track attention levels as your
video plays.
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Behind the numbers.
YouTube Analytics

Discover videos that drive subs.

Model your programming strategy based on your audience.

Overview Overview » Subscribers
~ Views reports Content Locason
Views arch for videos Q Search
Dermographics
EayDack loomony Channel: advertise
Traffic sources Last 30 days (Oct 17, 2011 -~ Nov 15, 2011)
Audience retention Curent subscribers for M channel 21,942
i TR toat
Subscribers 318 396 78
Likes and dislikes
Favorites Line Chart | Map
Comments

—e Analyze net change in
subscribers.

Video ‘ Geography | Date
Video Subscribers net change ¥ ed
Channelother */ 183 253
Vigicome to the Worid 38 38
Be Relevan D 2 2
Srowih Hormo: k) 8

« — & View net change in subscribers

by video, geography and date.
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Behind the numbers.
YouTube Analytics

Analyze your “social currency”.

|dentify attributes of engaging videos and mirror them in the future.

Overview Overview » Sharing 4 Downlosd repart

o i et 1 T ——=o Analyze likes and dislikes by channel,

Views | Search for videos Q Search for jocati Q Last 30 days T m
Dorcamones video, geography and region.
Fiyhecklocatione Channel: advlenisf r

Audience retention

~ Engagement reports [ I
Subscribers 23

G sidtes +————=* Track comments on your videos.

Favorites. Line chart | Map Daity ~

: /\ — @ View share trends by video, geography,
; date and sharing service.

Video  Geography | Date im.m

Sharing

Sharing service Shares ¥ % of otal shares
1. Facebook 16 69.6%
2. orkut 3 13.0%
3 Twimer 3.0%
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=
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Behind the numbers.
YouTube Analytics

Conclusion.

Understanding what your audience finds engaging
will help you make better videos
and increase audience retention.

NMRKT360 o o o o o

A

What? Benefits What it How? Conclusion
shows



Behind the numbers.
YouTube Analytics

Thank you.

If you have any queries or would like help setting
up YouTube Analytics please contact:

www.mrkt360.com
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